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China’s growth as a sporting superpower 
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China’s growth as a sporting superpower 

In Shanghai since 2004 
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Sportswear brand names’ borrowings 

in Modern Standard Mandarin (MSM) 

• ‘lettered words’ (Chin. 字母词 zìmǔcí); 

• borrowings via transliteration, also known as 

‘phonemic loans’ (Chin. 音译词 yīnyìcí); 

• calques (Chin. 意译词 yìyìcí) ; 

• graphic loans (Chin. 借形词 jièxíngcí). 
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Alphabetic vs Chinese writing system 

1. Alphabetic system:  

 a) grapheme-morpheme mapping;  

 b) words have a linear structure. 

2. Chinese writing system:  

 a) non-phoneme based (ideographic, logographic, word-

syllabic, morphosyllabic, ideophonographic, etc.) 

logosyllabic language; 

 b) phonological information is not encoded; 

 c) graphic units (characters) have a nonlinear 

configuration, possess a number of strokes packed into 

a square-shaped spatial figure.   
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2.756 distinct CVC syllables regularly used in Modern English 

(Barker 2008)  

 

versus 

 

1334 syllables (CGVV or CGVC structure) in Modern 

Standard Mandarin (Duanmu 2008). 
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1334 syllables, 60.370 dictionary head entries 

 80% of the monosyllables from the Modern Chinese 

Dictionary correspond to more than one meaning. 

  

 55% correspond to 5 or more homophones.  

 

 Some syllables represent a lot more morphemes than 

others do (e.g., [yi4] represents 63 common morphemes or 

about 90 morphemes if rare words are included).  
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Complex relationships of visual, orthographic, 

phonological and semantic systems in Chinese 

shí:  
时 ‘time’, 十 ‘ten’, 什 ‘assorted’, 石 ‘stone’, 实 ‘real’, 蚀 ‘eclipse’, 拾 ‘collect’, 食 ‘food’, 识 
‘knowledge’  
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Strategies and phoneme substitution patterns 
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Strategies and phoneme substitution patterns 
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Calques 
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Graphic loans  

(借形词, lit. ‘words with the borrowed shape’) 

美津濃 Mizuno  > 美津浓 Měijīnnóng /məi-tɕin-nʊŋ/ 
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Variabilities 

Lacoste: 

In P.R. China: 

In Taiwan: 
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Creating Chinese brand names: 

numerical superstitions 

Fire 

Water 

Metal Wood Soil 
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Phonological adaptations 
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Phonological adaptations and calques 
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Calques 
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Giants are not immune to gaffes: 

cultural blunder 

福 
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The message expected to convey the meaning  

‘wealth and happiness arrive’ 

turned out to be an euphemism for  

‘putting on weight’ 
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Acronyms deriving from pīnyīn spelling 

of the relevant words  

E.g.1: GB for guójiā biāozhǔn 國家標準 ‘national standard’;  

E.g.2: ZRG for Zhōnghuá Rénmín Gònghéguó 中華人民共

和國 ‘People’s Republic of China’  
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Adidas: is NMD the brand's Chinese mistake? 

‘NMD’ was seen as an acronym of the expletive  

nǐmāde 你媽的 ‘your mother!’.  
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Thank you 

謝謝 
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